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Turn To Campaign (1 of 3)
• Annual statewide media campaign emphasizing and directing Texans to "Turn 

To" the people and places around them to cope with feelings instead of 
turning to substances.

• Campaign messaging drives people to the campaign website, 
turntosupportstx.org, which provides general resources, and the Turn To 
Check-In offers customized wellness and substance use resources.
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https://www.hhs.texas.gov/services/health/prevention/turn-to?utm_source=tts-domain&utm_medium=vanity-url&utm_campaign=website


Turn To Campaign (2 of 3)

Paid media
(public service announcements, 

digital display ads, print ads, out-of-
home ads)

Provider Involvement 
(training, organic social media 

content, promotion, collaboration on 
local events)

Outreach
(exhibiting, activation events, event 

sponsorship, stakeholder 
engagement, social media toolkits)

Educational Materials 
(conversation guides, resources)

Turn To
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Turn To Campaign (3 of 3)
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Turn To Check-In ( 1 of 3)
• Substance use-focused and self-screening tool that Texans use to assess 

their needs.

• Easy access to informational resources that support substance use 
prevention, intervention, treatment, and recovery, as well as behavioral 
health and wellness.
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Turn To Check-In (2 of 3) 
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Turn To Check-In (3 of 3)
• Planned enhancements 

based on evaluation 

• New resource modules:

 Veterans

 Aging

• Resource modules:

 Anger

 COVID-19

 Current events

 Financial struggles 

 Grief and loss

 Health issues

 Housing insecurity 

 Loneliness 

 Moving 

 Past trauma 

 Relationships

 Sadness 

 Worried

 Suicide 

 Substance use

 Conversation 
guides 

 Finding reliable 
health information
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Online Resources

• Support for My Child
• Support My Community
• Support for a Friend or Family
• Educational materials
• Conversation guides
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Turn To Data

• 29.3 percent of survey respondents recalled seeing the campaign 
ads. 
 Approximately seven percent increase compared to the first 

evaluation, conducted in March 2023.
 TV and social media were the most reported channels for recall.

• 73 percent of respondents took some relevant action, from talking to 
someone about mental health struggles to visiting the campaign 
website.

• 80 percent of respondents agreed that the campaign was somewhat, 
very, or extremely effective in promoting healthy coping with mental 
health and promoting social connection.
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Thank you

TurnToSupportsTX@hhs.texas.gov
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